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1. TacnopT ¢oHAA OLIEHOYHBIX CPEICTB
1.1. Ob6aacTh NPpUMEHEHHSA

@DOHJT OILIEHOYHBIX CPEJCTB NpeIHA3HAYCH JUIsI MPOBEPKH PE3YJIbTATOB OCBOCHHUS Y4eOHOM
nuctuinHbl OI'C3.03 UHOCTPpaHHBIH A3BIK MPOrPAMMBI TOATOTOBKH CIIEIIUATUCTOB CPEIHETO
3BeHa 1o crneruanbHoctd CIIO 38.02.02 CtpaxoBoe €10 (10 0Tpacjiasam).

B pesynbrare 0cBOCHUS IUCIUILTUHBI 00YYAIOLIHICS JOKEH YMeTh:
- oOmarbes (YCTHO M TMHCbMEHHO) Ha WMHOCTPAHHOM SI3bIKE Ha Mpo(deccHOHaNbHBIE U
MIOBCEHEBHBIC TEMBI;
- TEepeBOJUTH (CO CIO0BApEM) HHOCTPAHHBIE TEKCTHI MPOPECCHOHATBHON HANPaBICHHOCTH;
— CaMOCTOSITETIbHO COBEPILICHCTBOBATH YCTHYIO M IUCHBMEHHYIO pe€ub, IOMOJHAThH
CJIOBapHBIH 3ar1ac;
B pesynbrare 0OCBOCHUS AUCHUILITUHBI 00YYaIONIUICS JOKEH 3HATH!
- nexcuueckuit (1200 - 1400 nexkcuyeckuxX €OUHHI)) M TPaMMaTHYECKUH MHUHUMYM,
HEOOXOOUMBIA JJI1 4YTEHUS U TIepeBoja (CO CIOBapeM) HHOCTPAHHBIX TEKCTOB
npodeccuoHaNbHOM HAIIPaBICHHOCTH;

OcBoenue qucuuruinHbel OI'CHO.03 NHOCTpaHHBIN SI3bIK HAITPABJICHO:

— Ha GOpMHUPOBAHUE 0OWUX KOMNEemMeHYUll, BKITFOYAIOITUMU B ¢e€0s1 CTOCOOHOCTH:

OK 1. TloHumaTh CyIIHOCTh M COLMAIbHYI0 3HaYUMOCTh CBOEH Oyaymieil npodeccuu,
MPOSIBIISATH K HEH YCTOWYMBBIN MHTEpEC.

OK 2. Opranu3oBbiBaTh COOCTBEHHYIO NESTEIBHOCTh, BBHIOMPATH THIIOBBIE METOIBI M
CIIO0COOBI BHIMOTHEHUS MTPO(ecCHOHANBHBIX 331a4, OLIEHUBATh UX 3PPEKTUBHOCTD U KAYECTBO.

OK 3. [IpuHUMAaTh pemeHns B CTaHAaPTHBIX U HECTAHAAPTHBIX CUTYalUsX U HECTH 332 HUX
OTBETCTBEHHOCTb.

OK 4. OcymecTBiiTh TOUCK M HUCHOJb30BaHWE HH(MOpMAIMK, HEOOXOIUMON st
3 PEKTUBHOTO BBIMOJHEHUS NMPO(GECCHOHATBHBIX 3aj]au, NMPo(ecCHOHANBHOTO M JMYHOCTHOTO
pa3BUTHSL.

OK 5. MUcnonw3oBate  MHGOPMAlMOHHO-KOMMYHUKALIMOHHBIE  TEXHOJIOTUM B
poeCCHOHAIBHON JESTEIHHOCTH.

OK 6. PabGorarte B KOJUIEKTHBE M KOMaHzae, 3((eKTHBHO oOIIaThcs C KOJIerami,
PYKOBOJCTBOM, OTPEOUTEISIMHU.

OK 7. bpatb Ha ce0s OTBETCTBEHHOCTh 32 Pa0OTy UYJIEHOB KOMAaH[bI (MMOJAYMHEHHBIX ),
pe3yabTaT BHITIOJHEHUS 3aIaHHH.

OK 8. CamocTosATeNbHO ONpeaesisaTh 3ajauyd Npo(ecCHOHANIBHOTO W JIMYHOCTHOTO
pa3BUTHS, 3aHUMAThCs ~ CaMOOOpa30BaHWEM, OCO3HAHHO  IUIAHMPOBAaTh  IOBBHIIICHHE
KB (DUKALIHH.

OK 9. OpueHTHpOBATHCS B YCIOBUSX YaCTOW CMEHBI TEXHOJIOTHM B MpodecCHoHaTbHOM
NeSITeTbHOCTH.

— OBJAJEHUE NPOPEeCcCUOHANLHLIMU — KOMNEeMeHYusMu, COOTBETCTBYIOIIMMHU  BHUAAM
JIE€SATEIbHOCTH:
[IK 1.1. Peann3oBbIBaTh TEXHOJOTHH areHTCKUX MPOJIAXK.
IIK 1.2. Peanu3oBbIBaTh TEXHOJOTUM OPOKEPCKUX MPOJAX U MPOJaX (PHUHAHCOBHIMU
KOHCYJIbTAHTaMH.
1K 1.3. Peann30BbIBaTh TEXHOJOTHMH OAHKOBCKUX MPOJIAXK.
[1IK 1.4. Peann3oBbIBaTh TEXHOJIOTUH CETEBBIX MOCPEIHUUYECKUX MPOJAK.
I1K 1.5. Peanu3oBbIBaTh TEXHOJIOTHH MPSIMBIX O(DUCHBIX TIPOJAK.
I1K 1.6. Peann3oBbIBaTH TEXHOJOTHH MPOJTAKU MOJIMCOB HA pa00UNX MECTax.
[IK 1.7. Peann3oBbIBaTh AUPEKT-MAPKETUHT KAK TEXHOJOTHIO MPSMBIX MPOJIAXK.
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1K 1.8. Peasin30BBIBaTh TEXHOJIOTHU TENEPOHHBIX MPOIAK.

[IK 1.9. Peann3oBbIBaTh TEXHOJOTHUH HHTEPHET-MAPKETUHIAa B POZHUYHBIX MPOJAXKaX.

I[IK 1.10. Peanu30BbIBaTh TEXHOJIOTMH [EPCOHAIBHBIX MPOAAK B PO3HUYHOM
CTPaxOBaHUH.

I1K 2.3. Peann30BbIBaTh pa3InyHbIE TEXHOJIOIMH PO3SHUYHBIX IPOAAXK B CTPAXOBAHUH.

IIK 4.1. KoHCYIbTHPOBATh KIIMEHTOB T10 TIOPSJIKY IEUCTBHI ITPH 0(OPMIICHUH CTPaXOBOTO
ciyyast.

I1K 4.2. Opranu3oBbIBaTh 3KCIEPTU3bI, OCMOTP IMOCTPAJAABIINX 0OBEKTOB.

IIK 4.3. IloaroraBiauBaTh U HaIIPaBJIATh 3alPOCHl B KOMIIETEHTHBIE OPTaHbl.

I[IK 4.4. TlpuHumath pemieHWs O BBHIIIATE CTPAXOBOIO BO3MEIICHUSA, O(OPMILITH
CTPaxOBbI€ aKTHl.

I1IK 4.5. BecTu )xypHaibl yOBITKOB, B TOM YHCJIE B QJICKTPOHHOM BHUJIE, COCTABIISITH OTYETHI,
CTaTUCTHKY yYOBITKOB.

[IK 4.6. IIpuHuMath Mepbl 1O NPEAYIPEKACHUIO CTPAXOBOTO MOIIIEHHUYECTBA.

Peanun3anus BocnMTaTeIbHOTO COAep)KaHUs paboueil mporpaMMbl y4eOHOM AUCHUIUIMHBI
JIOCTUTAETCS IIOCPEICTBOM PEILIEHUS BOCIIUTATENBHBIX 337a4 B X0/I€ KaXKI0I0 3aHATHS B €IMHCTBE
C 3aJlayaMu 00y4EHUS U Pa3BUTHUS JIMUHOCTHU CTYJIEHTA; LIeJIEHAPaBIEHHOr0 0TOOPA COAEep KaHUs
yueOHOro MaTepuasa, UCIOIb30BaHHsI COBPEMEHHBIX 00pa30BaTE/IbHBIX TEXHOIOIHH.

BocnurarenpHplii NOTEHLIMAN IWCUUIUIMHBI HANpaBICH Ha JOCTH)KCHHE CIIEIYIOIIMX
JMYHOCTHBIX PE3YJIbTATOB, COCTABISIONMX MOpTpeT BeinyckHuka CI10, onpenenenHoro padouei
[Iporpammoit BociuTaHus:

JIP 1 Oco3natomuii ce0s rpakJaHUHOM U 3alIUTHUKOM BEJIMKOI CTPaHbI.

JIP 2 IlposBisionMii aKTUBHYIO TIPaXJTaHCKYI0 TMO3ULHUI0, JEMOHCTPUPYIOIIMI
IPUBEPKEHHOCTh MPUHIUIAM YECTHOCTH, MOPAJOYHOCTH, OTKPHITOCTH, SKOHOMHUYECKU
AKTHUBHBIN U yYaCTBYIOILHUH B CTYZACHUYECKOM U TEPPUTOPUAIBHOM CAMOYIIPABIECHUH, B TOM YHCIIE
Ha YCJIOBHUSAX JOOPOBOJBYECTBA, MPOAYKTHBHO B3aWMOJCHCTBYIOIIMNA M YYacTBYIOUIUH B
NeSITeIbHOCTH OOIIECTBEHHBIX OPraHU3aIUil.

JIP 3 CoOmromaromuii HOPMBI TIPaBOMOPSIKA, CIEAYIOIUNA HaeajaM TpakJIaHCKOTO
oOmiecTBa, oOecrieueHHst O€30MacCHOCTH, MpaB U cBoOOj rpaxiaaH Poccun. JlosuibHBIR K
YCTAaHOBKAM M TPOSIBICHUSAM NpeICTaBUTENel CyOKYyJIbTYp, OTIMYAIOIIMHA HX OT TpyHH ¢
JNECTPYKTUBHBIM M JIEBUAHTHBIM  IOBEACHHEM. JIEMOHCTpHUPYIOIIMN  HENpUATHE W
MPEAYIPEKAAIOIMIMNI COIUAIBHO OMMACHOE MTOBEAECHNE OKPYKAIOIIHX.

JIP 4 IlposBisAoomunil U AEMOHCTPUPYIOIUN yBa)K€HUE K JIOASAM TPYyAa, OCO3HAIOIINN
LIEHHOCTh COOCTBEHHOTO Tpyaa. Ctpemsmuiicsa K GOpMUPOBAHUIO B CETEBON CpeJie TMUYHOCTHO U
npo¢eCCHOHATBHOI0 KOHCTPYKTUBHOT'O «IIU(PPOBOTO CIIEa.

JIP 5 JIeMOHCTpUPYIOIIHNA TPUBEPKEHHOCTh K POJHON KYJIbTYpe, HCTOPUYECKOMN MaMATH
Ha OCHOBe J00BM K PoauHe, pogHOMY Hapony, Majloi pOAMHE, NMPHUHATUIO TPAAMLUOHHBIX
LIEHHOCTE! MHOTOHAIIMOHAIIBLHOIO Hapoa Poccun.

JIP 6 TlposiBisiromnii yBa)KeHHE K JIFOJSIM CTapILIErO MOKOJIEHUS U TOTOBHOCTD K Y4aCTHIO
B COLIMAJILHOM MO/JIEPIKKE U BOJIOHTEPCKUX JABM)KECHUSX.

JIP 7 Oco3Haomui TNPUOPUTETHYIO ILIEHHOCTh JIMYHOCTH YEJIOBEKA; YyBa)KaIOIUN
COOCTBEHHYIO U UYKYI YHUKAJIBbHOCTh B Pa3IMYHBIX CUTyalUsiX, BO Bcex (opMax M BHUAAX
JESATEIBHOCTH.

JIP 8 IlposBisironiuii ¥ AEMOHCTPUPYIOIIMI YBAXKEHUE K MPEACTABUTEISAM PA3ITUIHBIX
ATHOKYJBTYPHBIX, COLMAIBHBIX, KOH(ECCHOHANbHBIX M UHBIX Tpynn. ConpuyYacTHBIA K
COXPaHEHMIO, TMPEYMHOKEHUI0O W TPAHCISANUM KYJIbTYPHBIX TpPaAMIMA W  IEHHOCTEH
MHOTOHAIIMOHAJIBHOT'O POCCUICKOr0 rOCyAapCcTBa.

JIP 9 CoOroaromuii ¥ mponaraHIupyroIIui paBuia 3I0pOBOro u 6e30macHoro oopasa
KHU3HH, CIIOPTA; MPEAYNPEK AN THOO0 TPEoa0IEBAIOIINIA 3aBUCMMOCTH OT aJIKOroJisi, Tabaka,
MICUXO0AKTHUBHBIX BEIIECTB, a3apTHBHIX UTP U T.1. COXpaHAIONUIUHI ICUXOJOTHYECKYIO0 YCTOMUNBOCTh
B CUTYaTUBHO CJIOKHBIX WJIM CTPEMHUTEIBLHO MEHSIOIIUXCS CUTYaLHsIX.
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JIP 10 3aborsammiics O 3alIMTe OKpPYKAIOMIeW cpenbl, COOCTBEHHOH U YYXOM
0€30MacHOCTH, B TOM YHUCIIE IU(PPOBO.

JIP 11 IlposBnsoomuil yBa)KeHHE K 3CTETUYECKUM LIEHHOCTSAM, 00Jalaioluii OCHOBaMU
JCTETUYECKOHN KYJIbTYPHI.

JIP 12 IlpuHuMaroiuii ceMelHble LIEHHOCTH, TOTOBBINM K CO3/IaHUIO CEMbU M BOCIIUTAHUIO
JeTeH; NEMOHCTPUPYIOIIMN HENPHUATHE HAaCWIHg B CEMbE, YyXOJa OT POJUTEIBCKOU
OTBETCTBEHHOCTH, OTKa3a OT OTHOLICHUI CO CBOUMHU JIETHbMH U X (PMHAHCOBOTO COJICPKAHHUSL.

JIP 13 Cobmromaromiuii B cBoeH nmpoheccuoHaIbHOM NeATeTbHOCTH STUYECKUE TPUHITUTIBL:
YEeCTHOCTH, HE3aBHCUMOCTH, TPOPECCHOHATBHOTO CKENTHIIM3MA, TPOTHBOJACHCTBUS KOPPYIIIIUH U
9KCTPEMU3My, OOJIAZAIOIUIl CUCTEMHBIM MBIIUICHUEM M YMEHUEM IPUHMMAaTh peEIlIeHHE B
YCIIOBUSIX PUCKA U HEOIPEIEIEHHOCTH

JIP 14 T'oTOBBINi COOTBETCTBOBATH OXKMIAHUSAM pPaOOTOMATENCH: MPOEKTHO-MBICISAIINMN,
3 PEKTUBHO B3aWMOJCHCTBYIOIIMK C WIEHAMH KOMAaHAbl M COTPYIHHYAIOMIMN C JIPYTUMHU
JIOABMHU, OCO3HAHHO BBINOJHAIOMMNA Npo(ecCHoHaNbHbIE TpPeOOBaHUs, OTBETCTBEHHBIMH,
NYHKTYaJbHBIN, TUCHUIIIMHUPOBAHHBIN, TPYAOTIOOMBBIN, KPUTUYECKH MBICISIINHN, HALICTICHHBINA
Ha  JIOCTWXKEHHME  IIOCTAaBJIEHHBIX  LeJel;  JEeMOHCTPUPYIOIIUMH  HpOoQecCHOHATbHYIO
JKU3HECTOUKOCTD

JIP 15 OTKpBITHIN K TEKYLIMM M IEPCHEKTUBHBIM U3MEHEHUAM B MUpE TpyAa U podeccuit

@oH/1 OLIEHOYHBIX CPeICTB M03BOJIsIeT O EHUBATD:
1.1.1 OcBoeHHbIE YMEHUS U YCBOCHHbBIE 3HAHUS:

Pe3yiabTaTnl 00yyeHus ®opMBbI U METO/IbI KOHTPOJISAA M OLIEHKH
(ocBOCHHBIE YMEHHSI, YCBOCHHbIE 3HAHMS) pe3yJibTaToB 00y4eHHs

B pesymprare ocBoeHus AMCHMIUIMHBI | Opockl  YCTHBIK M IIMCBMEHHBIH,
00yJaroImuics 10/KeH YMeTh: JUKTaHTBI, TECTHI, 3a4E€THI.

- obmarbcs (YCTHO Y THUCBMEHHO) Ha l'oBopeHnue

MHOCTPAHHOM $I3bIKE Ha MPO(ECCHOHANBHBIE | - ONPOC YCTHO

Y TIOBCE/THEBHBIE TEMBI; - OmpocC  3ay4MBacMoro MaTepuaia
- TepeBOAMTH (CO CIIOBapeM) HHOCTPAHHBIE | HAU3YCTh (CTUXOTBOPEHUE, TOCIOBHIIbI,

TEKCTHI po¢eCCHOHATIBHON | CKOPOTOBOPKH)

HaIpaBJIEHHOCTH; - IepecKa3 TeKCTa
- CaMOCTOATEIBHO COBEPIIEHCTBOBATh YCTHYIO | - JUAIOTUYECKAs PEUYb

Y MUCbMEHHYIO peyb, MOMOJIHAThH CIIOBAPHbII AynupoBanue

3armac.

B pesynbrare OCBOEHUS JAMCLUIUIMHBI | - MCbMEHHBIE paboThI, nocie
00yJaroIuics 10/1KeH 3HATh: MPOCITYIINBAHUS OTIpEeIeNIEHHOTO
- nexkcuueckuir  (1200-1400  nekcuueckux | Marepuana

CIVWHUI]) W TPaMMaTHYECKUH MHHHUMYM, | = OIPOC YCTHO IIO TEME NPOCIYIIAHHOTO

HEOoOXOJIMMBIN JUIsl YTEHUs W IepeBoja (co | MaTepuasa

CJIOBapeM) MHOCTPAHHBIX TEKCTOB | - IEPECKA3 yCIIBIIIAHHOTO

npo¢eCCuOHABPHON HANPaBIEHHOCTH. UYreHue

- YTEeHHE TEeKCTa
- YTEHHE 10 POJIIM
[Incemo
- MUCbMEHHBIN OMPOC
- COCTaBJIEHHE PACCKA30B, 3CCE
- BBINIOJIHEHUE JINKTAHTOB
IIpome:xyTouHasi arrecranus B gopMme 1 pepeHIHPOBAHHOIO 3a4eTa




JIP1-JIP15. - B XoJie OlIeHUBaHUSI YYUTHIBAIOTCS B TOM YKCII€ U TUYHOCTHBIE PE3YJILTATHI (CM.
pasnen 2 [IporpaMMbl BOCTTUTAHUSA).

1.2 CucremMa KOHTPOJISI U OLIEHKH OCBOEHHUSI MPOrpaMMbl Y4eOH O JUCHTUTNJIMHBI

B cooTBETCTBHM C JOKAJIBHBIMH aKTaMHd M YYEOHBIM IUIAHOM HM3YYCHHE JAUCIIUILIMHBI
OI'C5.03 MHocTpaHHBIH A3bIK 3aBepiiacTcs B popme nuddhepeHIImpoBaHHOTO 3a4eTa, a TeKYIIUMA
KOHTPOJIb OCYIIECTBIISICTCS B JOPME 3aIIUTHI OIICHKU IEATEIHHOCTH BO BPEMsI MPAKTUYCCKUX U
71ab0paTOpHBIX PaboT, TECTUPOBAHUS, a TAKXKE BBINOJIHEHUS 00YyYaloIUMUCS MHAUBHUIYaTIbHBIX
3a1aHUM.

1.2.1 Opraau3anusi KOHTPOJSA M OLEHKH 0CBOEHHS MPOrpaMMbl Y4eOHOM A1 CHMIJIHHBI

[TpomexxyTouHasi aTTecTalusi OCBOCHHBIX YMEHUU M YCBOSGHHBIX 3HAHUM MO AMCHUILIMHE
OI'CD. 03 MHocTpaHHBIN SA3BIK OCYLIECTBISETCS HAa AU(PEepeHIIMPOBAHHOM 3a4eTe. Y CJIOBHEM
norycka K Au(QepeHIpOBaHHOMY 3a4eTy SIBIISIETCS MOJIOKUTEIbHAs TeKyIllas aTTecTalus 1Mo
NPaKTUYECKUM PadOoTaM ITUCIHILIHNHBI, KIIFOYEBBIM TEOPETHUECKIM BOIPOCAM JAUCIUTLINHBL.

JuddepeHurpoBaHHbI  3a4e€T MPOBOAUTCS IO pa3pabOTaHHBIM  3aJaHUSM  JUIS
IPOMEXYTOUHOW arrecTanuu. K KpuTepusiM OICHKH YpPOBHS MOJATOTOBKH OOY4Yaromerocs
OTHOCSITCSI:

— YpOBEHb OCBOCHHS OOYdYaIOUIMMHCS MaTepuayia, MPEAyCMOTPEHHOro  y4eOHOMH

IPOTPAMMOi1 10 TUCIUILIIHHE;

— yMeHusa OOydYalIIMMCS HCIOJIB30BaTh TEOPETHUUECKUE 3HAHUS MPU BHINOJHEHUH

MPAKTUYECKUX 3aaHUI;

— ypoBeHb cPOPMHUPOBAHHOCTHU OOIINX U MPOPECCHOHATBHBIX KOMIIETCHIINH;
— 000CHOBAaHHOCTb, YETKOCTb, KPATKOCTh M3JIOKEHHS OTBETa MPU COOIIOACHUM MPUHIIUIIA

MOJTHOTHI €T0 COACPIKAHMS.

JIONIOTTHUTENBHBIM KPUTEPUEM OLIEHKA YPOBHS IOJATOTOBKH OOYYaroIIErocsi MOXKET
ABIIATHCS PE3YIbTAT UCCIEI0BATEICKON ACSITENEHOCTH.

[Ipu mnpoBenennn nuddepeHnupoBanHoro 3adera no  gucoumumae OI'CD. 03
WNHocTpaHHBIN  SI3BIK, YpPOBEHb IIOJATOTOBKM OOYy4aroIIMXCsl OLIEHMBaeTcd B Oammax: «5»
(«OTIMUHOY), «4» («XOpOIIOY), «3» («YTOBIETBOPUTEITLHOY), «2» («HEYIOBIECTBOPUTEIHHOY).

O1neHKa «OTJIIMYHO» BBICTABISETCA OOYydYarolleMycs, MPOSBUBLIEMY BCECTOPOHHHE U
riyOOKHe 3HAHHWS TPOTPAMMHOTO MaTepuaja W JOMOJHHUTEIBHON JIMTepaTyphl, a TaKkKke
TBOpYECKHE CHOCOOHOCTM B TOHUMAaHMM, H3JIOKEHUHM U TMPAKTUYECKOM MCIOJIb30BaHUU
Marepuaa.

OneHka «XOpoILIO» CTaBUTCS OOydarolleMycsl, MpPOSBUBIIEMY IIOJHOE 3HAaHUE
IPOTPAMMHOTO ~ MaTepHaia, OCBOMBIIEMY OCHOBHYIO PEKOMEHJATENBbHYIO JIATEPATypy,
NOKa3aBIlleMy CTaOUJIbHBIN XapakTep 3HaHUN U YMEHUH U CIIOCOOHOMY K MX CaMOCTOSITEIbHOMY
PUMEHEHHIO U OOHOBJICHHUIO B X0/I€ TIOCIIEYIONIET0 00yUeHHs ¥ IPAaKTUIECKOH eI TeTbHOCTH.

OneHka «yJOBJIETBOPUTENIBHO» CTAaBUTCS OO0YYaroLIEMycCs, TPOSBUBIIEMY 3HAHMS
OCHOBHOTO MPOrPaMMHOTO MaTepuaia B 00beMe, HEOOXOUMMOM JIJIsl TTOCIIEIYIONIEro 00yUeHus U
OpPEACTOsIEH NPAaKTUYECKOM JesATeTbHOCTH, 3HAKOMOMY C OCHOBHOW pPEKOMEHJIO0BAaHHOM
JUTEPaTypoid, JOMyCTHUBIIEMY HETOYHOCTH B OTBETE Ha 3adeTe, HO OO0JAJaroIemMy
HEOOXO/JMMBIMU 3HAHUSIMH M YMEHHSIMM JUIsl UX YCTPAHEHUsS MPH KOPPEKTUPOBKE CO CTOPOHBI
nperno/iaBaTers.

OneHka  «HEYJOBJIETBOPUTEIBHO»  CTaBUTCA  OOydYarolemycsi, OOHapy>KUBIIEMY
CYIIECTBEHHBIE TMPOOENBI B 3HAHWM OCHOBHOTO MPOTPAMMHOTO MaTepuaia, IOIYCTHBIIEMY
NPUHIUINHAIBHBIE OMIMOKU MPU NMPUMEHEHUH TEOPETHUECKUX 3HAHUN, KOTOpPbIE HE MO3BOJISIOT
€My TPOJODKATH OOyYeHHe WJIM TPUCTYIHTh K TPAKTHYECKOW JeATENBHOCTH 0e3
JIOTIOJTHUTEILHOM MOATOTOBKH 10 IaHHON JUCIUITIMHE.



2. KoMIieKT OleHOYHBIX CPEeJICTB Il TEKYIIEero KOHTPOJIsi YMEHU U 3HAHMI



YACTHOE NTPO®ECCHUOHAJIBHOE OBPA30OBATEJIBHOE YYPEK/IEHUE
« CTABPOIIOJIbCKHI KOOIIEPATUBHBIN TEXHUKYM»

YTBEPXIAIO

3amecTuTeNb TUPEKTOpa

10 y4eOHO-BOCIIUTATEIILHON paboTe
H.A. ABakoBa

«_» 20 r

3. KoMIIeKT OLleHOYHBIX CPeCTB IS MPOBeIeHHs MPOMEKYTOUHOI
aTTecTANMHU 110 JUCHHUILIMHE
OI'C2.03 UHocTpaHHBIH A3BIK
®opma arrecTanuu — Au¢depeHIIUPOBAHHDBIN 3a4eT

PaccmorpeHo Ha 3acejaHuu

HHUKJI0BOI KOMUCCHHU
«O01meo0pa3zoBaTeIbHBIX, IPABOBBIX U
KOMMeEPYeCKHX THCIUTIITHH
IIporokoua Ne 0T _« » 20 .
IIpencenareib HMKJI0BON KOMHCCHHU

JI.®. MaromenoBsa
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10.

PaccMmoTpeHo Ha 3acegaHMHU
HUKJIO0BO KOMHCCUU

[TpoTokomn Ne « » 20 T.
[Ipencenarens komMmuccuu

3.1 IlepeyeHb BONPOCOB M THIOBBIX MPAKTUYECKUX 3aaHUM VISl MOATOTOBKHU K
3auery no aucuumiinHe OI'CI.03 UHocTpaHHbIN A3BIK
1JIs o0yyaromuxcsi mo cneuuaabHocT 38.02.02 CtpaxoBoe €10 (110 0TPAC/IsiM)

I'pammamuueckuii mamepuan:
Nms  cymiecTBUTENbHOE.  APTHUKIIb. OOpazoBaHue MHOXKECTBEHHOIO  4YHCia
CyILIECTBUTENBHBIX. [lanex MEH CylIeCTBUTEIbHBIX.
IToBenuTenbHbIE MPEAJIOKECHUS.
Mecroumenue. Knaccudukanus MmectouMeHuil.
Nms uncnutenbHoe. KonnuecTBeHHbIE yncauTeNbHbIE. [[OpSAKOBBIE YNCIUTENBHBIE.
I'maron. OcHoBHbIe ri1arosnbHble GopMbl. UTHUHUTHUB.
Bpemena anrnuiickoro raarosia. JledcTBUTENBHBIN 3a10T. POPMBI HACTOAILIETO BPEMEHH.
Thelndefinite Forms.
[TpunararenpHoe. MecTo mpuwiarateapHOro B npepioxkeHud. CTeneHu CpaBHEHUS
npuiarareabHblx. CpaBHUTEIbHBIE KOHCTPYKLUY C IIPUJIaraTeIbHbIMU.
Knaccugukamnus u ynorpednenne Hapeunii. CTerieHH cpaBHEHUST HAPEUUH.
Bpemena anrnumiickoro riarona. [eiictBurenshsiii 3amor. The Continuous Forms.
[TocraHoBKa BOIpPOCOB K mpemiokeHuto. OOmMil BONpOC M KpaTKue OTBETHI.
CrnennanbHblil BOIPOC. AJIBTEpPHATUBHBIN BoIpoc. Pa3aenuTenbHblil Bopoc.

11. Bpemena anrnuiickoro rinarona. JleiicrButensHbiid 3anor. The Perfect Forms.

Jlekcuueckuii mamepuan:

1. Ponp MHOCTPAaHHOIO A3BIKAa B COBPEMEHHOM MHUPE
2. KynbTypHble TpaJuIIUH CTPAaH U3y4aeMoro s3blKa
3. llemoBas moe3ika 3a pyoex

4. OcobGeHHOCTH 1ETI0BOI BCTpeUuH

5. OCHOBHBIE MOHATHUS CTPAXOBOI'O Jena

6. Llenu 1 3aaun cTpaxoBaHUs

7. Bunsl cTpaxoBaHUs

8. Benymue ctpaxoBble KOMIIAHUU

9. OdopmieHme cTpaxoBbIX JOKYMEHTOB

10. TpynoycTpoicTBo
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3.2. 3ajanus 1Jis MPOMEKYTOYHOI aTTecTAllMU MO AUCHUILINHE

BWJIET 1.
IIpenrexkcroBble 3aaHNs:
1. Answer these questions
e How do you usually travel to work or college?
e Does it take a long time?
OTBeT: MHEHUE CTYJEHTA
2. HCHOJIIByﬂ CJI0Bapb, COCAMHUTE CJIOBA C UX 3HAYCHUSAMH, OTBETHI BIIUIIUTE B

TabJauny
1. commuter a) special clothing for water sports
2. traffic jam b) traffic which is not moving or is moving slowly
3. wetsuit C) a person who travels to work
OT1BerT:
1. 2. 3.

Oteer: 1c 2 b 3a

Surf shorts fit fine in morning rush hour

Stephen Russell, who works in the Tamar Valley in Cornwall, takes a small boat down to
the sea near his home and travels to his office. It takes about 30 minutes each way, and he can
enjoy looking at the countryside while he travels to work, rather than sitting in a traffic jam.
However, Mr Russell is not the only commuter to travel to work in an unusual way.

David Grimes, an IT manager, also travels to work by sea from his home in Shoreham-on-
Sea to his office in Brighton. Mr Grimes says he commutes this way twice a week and he thinks
he is one of the few people in the country who arrives at the office wearing a wetsuit.

In Derbyshire, Andrew Rastall, operations manager for Airways Airsports, uses a small
aircraft for his journey to work. He says the 25 kilometres is about ten minutes quicker than in the
car: all you need is a field in which to take off, and he lands on the grass outside his office. His
business partner also flies to work.

1.B cooTBETCTBHH CO CTaTbeﬁ, COOTHECHUTEC JAaHHbIC YTBCPKIACHUA O PAa3HBIX JIOAAX C
ux uMmenamu. Hanumure Bepﬂblﬁ OTBET HAIIPOTUB KAKA0I0 YTBCPKACHUA

A Stephen Russell B David Grimes C Andrew Rastall

1. He doesn’t always travel to work by sea.

2. He travels 25 kilometres to work.

3. They use water to get to work.

4. He works in Cornwall.

5. He is a computer expert.

6. He travels by air to work.

7. He wears special clothes to travel to work.

8. He lives near Brighton.

9. His journey usually lasts half an hour.

10. He likes to look at the countryside.

Otget: 1b 2c 3a,b4a 5b 6¢ 7b 8b 9a 10a

2. Complete the sentences below with the verbs from the box

arrives commutes lands takes off travel

a) lusually .....to work by car.

b) She .....to London every day.

c) He .....at the office at 8 a.m.

d) The plane leaves early. It .....at5 a.m.

e) We need to meet him at 6 a.m. His plane .....at 5.30 p.m.

Orser: a) travel b) commutes c) arrives d) takes off e) lands.
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Over to you
. Do you think it’s a good idea for people to travel to work in these different ways?
o Which way would you like to travel to work?

OTBeT: MHEHUE CTYJEHTA

BWJIET 2.

IIpearexkcroBble 3aaHNs:

1. BoiGepuTeBepHbIii BApDHAHT, NOAYEPKHUTE ero

a) If you retire, you stop working / get a better job.

b) A vehicle is something you travel in on a road / in the air.

c) If you are fit, you are healthy / sick.

Otget: a stop working b on a road ¢ healthy

2. Answer these questions

a) At what age do most people retire in your country?

b) Do you think it’s a good idea to have a fixed age for retirement?

OTBeT: MHEHHE CTYyICHTa

Employees who do not want to retire

People live longer today, but most people stop working when they are 65 years old.
However, not everyone retires at 65.

Some companies have employees who are in their 70s, 80s and even 90s. Britain’s oldest
employee. Buster Martin, cleans vans part-time for Pimlico Plumbers. He is 101 years old next
month. The company also employs a 78-year-old driver and a personal assistant who is 66. Charlie
Mullins, Managing Director and owner, says: ‘We don't have a retirement age. If they can do the
job and want to stay on, they can. It’s their choice.'

Why do people work if they do not have to? Some people just like being busy and useful.
Companies employ older workers because they have experience, are polite and work hard.

Reed Boardall is another company that employs older people. Keith Boardall, Managing
Director, is 72, but works from nine to six every day. His oldest employee is 88 and looks after
the vehicles.

The Co-operative Group also employs older people. Edwin Boxall, one of the Co-op’s
older employees, works part-time as a post-office manager: “I’m 75 on my next birthday and I
might retire then. But I’m quite fit and I enjoy work, so why can’t I continue?”

1. 3anoannTe TA0IHIY B COOTBETCTBHH C TEKCTOM

NAME JOB COMPANY AGE
Buster Martin Ortsert: Cleans vans | OrBer: Pimlico Orter: 100
Plumbers

Charlie Mullins OrBet: Managing Otgert: Pimlico
director and owner Plumbers

Keith Boardell OrBet: Managing OrBer: Reed OrtBer: 72
director Boardall

Edwin Boxall Orser: Post-office OrBer: Co-operative | OrBer: 74
manager Group

2. BcraBbTe Hy:KHOE CJI0BO B NPeIJIOKeHHE
employ employees employers employs
a) The company ..... 70 people.
b) The company has 70 ..... .
c) Some .....are happy to keep staff after retirement age.
d) Companies .....older staff because they have experience.
Over to you
* Do you think everyone should retire at the same age?
* When would you like to retire?
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* Do you think there are any problems employing older people?

BUWJIET 3.
IIpenrexcroBbie 3a1aHUA:
1. OTBeThTEHABONIPOC
Doyoulikestayinginhotels? Why (not)?
OTBeT: MHEHUE CTYyJICHTA
2. CTpeiouKaMu cOeIMHUTE CUMBOJIbI/a00peBUATYPBI € UX 3HAYEHHEM

1. % a) square metres/m?
2.sqm b) billion
3.bn C) per cent/ percentage

OtBer: 1¢,24a,3b.

Business travel lifts budget hotels

Business travelers want cheaper hotel accommodation these days, and the UK budget hotel
market is now worth more than 1bn.

Whitbread’s Premier Travel Inn and Dubai International Capital’s Travelodge are the
biggest, with about 8.000 more rooms each year on average. Last year, they eachadded 2.000
rooms, compared withFrench-based Accor’s 449 rooms and Express by Holiday Inn with 356.

A budget hotel room is up to is 22 sq m, compared with up to 42 sq m for a three- or four-
star room. EasyHotels’ windowless rooms are 10 sq m, and Yotel, a Japanese-style capsule hotel
opening in British airports, offers rooms of only 7 sq m.

The UK budget hotel market has1,171 hotels and 85,665 rooms. Premier Travel Inn has
38.2% of theUK market, compared with 22.6% for Express by Holiday Inn. There are 25 brands
in the UK, down to Sleeper’s single 27-room hotel.

The country with the highest percentage of hotel business guests who used a budget hotel
last year was France, with 55 per cent, followed by Ireland, Norway and then the UK, on 39%.

FINANCIALTIMES

1. BnumuTeHe10CTAI0 N e0YKBbI

a Ab_ hotel is a cheap hotel.

b) A place where you stayisyoura
c) Aw_ s room is one with no windows.

e hotel is one with very small rooms.
Otset: ) budget b) accommodation ¢) windowless d) capsule

2 CTpenquaMn COCIUHUTE YUCJIa C IPpeAMETAaMHU, K KOTOPBIM OHU OTHOCHATCH

1. 1bn a) number of budget hotels in UK
2. 8,000 b) turnover of UK budget hotel market
3.22m2 c¢) Premier Travel’s share of UK budgethotel market
4.42m?2 d) size of Easyhotel room
5.10m2 e) average increase in number of roomsper year
6.1,171 f) size of three-or four-star hotel room
7. 85,665 g) number of budget rooms in UK
8. 38.2% h) size of biggest budget hotel room
Oteer: | b2 e 3 h4f 5d6arg8c
Over to you
o Do you ever use a budget hotel? If yes, what do you think of them?
o What is important to you when choosing a hotel?

OTBeT: MHEHUE CTYCHTA
13



BUWJIET 4.

HpeHTeKCTOBbIe 3aJaHuA:

1.01BeThTE HA BOMPOCHI.

* Do you think business lunches are a good idea? Why (not)?

* Are business lunches popular in your country?

OTBeT: MHEHUE CTYCHTA

2. BnummTe mpomnyiieHHbIe CJIOBa B npeaoxenusi. Mcnouab3yiiTe cioBapb, eciu
He00X0IUMO

chieffreegourmetmillionairenetworking successful

a) If something is ... , you do not have to pay for it.

b) A ... is someone who has more than one millionpounds or dollars.

c) A ... meal is high quality, delicious and usuallyexpensive.

d) If you meet many people for business, you are ... .

e) If something is ... , it is popular and working well.

f) The top manager of a company is often called the ... executive.

Ortger: a) freeb) millionaire c) gourmetf) false d) networking e) successful f) chief

Silicon Valley staff tuck into Lunch 2.0

Even the millionaire engineers of Silicon Valley, the centre of computer technology in the
USA, like to have a free lunch.

There is an interesting new idea in Silicon Valley called Lunch 2.0. Workers go to other
companies for free food and the chance to make new contacts. It started with four men trying to
get into companies such as Yahoo and Google to sample their free gourmet lunches.

But the idea is so successful that several companies now invite is anyone for a free lunch.
Except, of course, it is not really free. The lunches are partly about networking and eating, but they
are also about presenting products and looking for new staff.

In the latest example, more than 100 people turned up for lunch at the offices of Ning, a
web company, in Palo Alto last week.

They had sandwiches, salad, cookies - and a presentation by Gina Bianchini, Chief
Executive.

1.Pemnre, KaKoe us3 YTBePKACHU I BEpHO, a KaKoe HeT.
OTBeTHINMMIINTEHANPOTHBKAKIOTOYTBEPKICHUS

a)Very rich people always like to pay for their meals.

b)Lunch 2.0 is an idea where workers can have a free meal at another company.

¢)The only purpose of Lunch 2.0 is for workers to have a good meal.

d)Companies who offer the meals also tell visitors about the company.

e)Companies use these lunches to find new staff.

f)Gina Bianchini is the Chief Executive of Palo Alto.

g)Ning gives its visitors steak and chips for lunch.

h)LinkedIn is the best place to go for a free lunch.

Oreer: a) falseb) truec) false d) true e) true f) false g) falseh) true

2. BeraBbTe how much mim how many

a) .... Food do you usually buy each week?

b) .....companies offer free lunches?

C) .....products do you sell?

d) .....salad would you like with your meal?

e) .....free lunches do you have each week?

OrBer: a) Howmuchb) How manyc) How many d) How much e)Howmanyf) How many

Over to you

» What do you think of the Lunch 2.0 idea? Would you like to go to other companies for
lunch?

* What other ways can companies attract new staff? OtBeT: MHEHUE CTYJEHTA
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BWJIET 5.

IIpenrexkcroBbie3aganms:

1. OTBeTbTE HA BONPOCHI

» Doyoueverrecommendproductstofriends?

* Do you buy products if a friend recommends them to you?

» What makes you want to buy a product?

OTBeT: MHEHUECTY/ICHTA

Word-of-mouth marketing is the best strategy for Masterfoods

As part of its launch for a new variety of catfood, UK petfood maker Masterfoods last year
used a strategy designed by a company called Wildfire, which is based in London. They are
specialists in word-of-mouth marketing.

The company identified 10,000 consumers likely to give positive io word-of-mouth reports
to others if they liked the product, Whiskas Oh So. These people were then mailed free samples
and coupons to pass on to family and friends. To test the success of the strategy. Wildfire
contracted Dunnhumby, a company which analyses data. They studied the responses of three
groups: people who received the free samples and coupons, people who were then sent the coupons
by satisfied users, and a special group who did not receive the mailshot.

According to Ivan Palmer of Wildfire, the results were dramatic. ‘Sales of the product
among people who received word- of-mouth recommendations plus coupons from their friends
were 11 times higher than among the special group.’

FINANCIAL TIMES

1.Bnumure B cJ10Ba HegoCTaOIue 0yKBbI

a) When you put a product on the market for the first time, youl ____ hit.

b)As = y is a formal plan.

c)As__ t is someone who has a lot of experience in one area.

d)M __ dis another word for ‘sent’.

e) Companies send youas_ _ e of their product so you can try it.

f)Ac__ _ nisaprinted form giving you a discount on a product.
gAm__ t is when you send product information to a lot of people by post.

h) If theresultsared
Ortser: a) launch b) strategy c) specialist d) mailed e) sample f) coupon g) mailshot
h) dramatic
2. CooTHecHuTE YTBEPKACHUSA ¢ HA3BaAaHUSIMHU KoMnanuii. OTBeThI MUIIHATE HalpoTUuB
Ka’KI0ro yTBep:KIeHus
A Masterfoods B Wildfire C Dunnhumby
a) Itis located in London.
b) It found 10.000 potential customers.
c) It makes food for pets.
d) It checked how successful the advertising was,
e) It thought the results were amazing.
Oteer:3) Bb)BCc)Ad)Ce)B
3. BcraBbTe HY:KHOE CJI0BO B NPeIJIOKEHHE
buys makes recommends sells uses
a) A customer .....the product.
b) The producer .....the product.
c) A retailer .....the product.
d) A consumer .....the product.
e) A customer .....the product to other people.
Orteer: a) buys; b) makes; c) sells; d) uses; €) recommends.
Over to you
Do you think word-of-mouth advertising can work for all products.Why (not)?
OTBer: MHCHUCCTYACHTA
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BUJIET 6.

IIpenrexkcroBbie3aganus

OTBeTbTEHABONPOC

How difficult do you think it is to be successful in business?

OTBeT: MHEHUECTY/ICHTA

Peter Jones

At 41, Peter Jones is one of the younger members of the UK’s 500 richest people through
his main business, Phones International. However, Mr Jones’s journey to the top wasn’t easy. He
lost a lot of money in the mid-1990s when his computer equipment business collapsed because
several big customers failed to pay him.

'T made many stupid mistakes,” he says. ‘I didn’t do credit checks or insure the business
adequately. | enjoyed the money, but some companies we supplied had to close, and they owed us
lots of money.” Two years later, his marriage failed, too, and he spent six months living on the
floor of a small office space, the only thing he owned at the time. He sold his second business, a
restaurant, soon after he launched it, and lost £200,000. He says it was a stupid idea because he
didn’t know anything about the food business. ‘I had everything, and lost it all as fast as I got it.’

At 29, he took his first job with a company, but returned with his own business two years
later when he launched Phones International. He became an expert in just one brand, Ericsson.
‘We focused exclusively on their brand, and our customers received better service because we
knew our product better than anyone else.’

FINANCIAL TIMES

1. Pemmre, BEPHbI Ju 3TH YTBEpKIAeHUS HJIHA HeT.
OTBeTbIHal’[I/IIIIP[Tel-[al'IPOTI/IBKa)KIloroyTBep)K)IEHI/Iﬂ

a) Peter Jones is one of the richest people in the UK.

b) His company is called International Phones.

c) He lost a little money in the 1990s when his business failed.

d) Some of his suppliers didn’t pay him.

e) He failed to do proper credit checks.

f) Some of his customers went bankrupt.

g) At one time, he only owned a small office.

h) He bought his second business for £200,000.

i) His company focuses on one brand.

Orteer: a) true b) false c) false d) false e) true f) true g) true h) false i) true

2. BcraBbTec10BaBIpeNJI0KEeHUS

collapsed focused knew launched made received supplied

a) We .....the new product last week with promotions in supermarkets.

b) We .....a lot of orders from new customers.

¢) When the business .....,we lost everything.

d) Last year, we .....on product quality.

e) The sales people .....the product very well.

f) We .....more companies last year than ever before.

g) They .....several mistakes when they started the business.

Orser: a) launched b) received c) collapsed d) focused e) knew f) supplied g) made

Over to you

* Do you think that the best businesspeople make a lot of mistakes at first?

* Think of successful businessperson from your country and tell your class about him/her.
OTBeT: MHCHHUE CTY/ICHTA
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BWJIET 7.
IIpenrexcroBbie 3a1aHus

1. CTpeJIKaMI/I COCIJUHUTE CJI0BA C UX BHAYCHUAMU

1. expansion a) typical or usual

2. opportunity b) not making any money

3. previously c) before

4. unprofitable d) someone who travels in a car, train, boat or plane
5. passenger e) getting bigger, growth

6. average f) chance to do something

Ortser: le 2f 3c 4b 5d 6a

Thomas Cook looks at eastern expansion

Thomas Cook said it hopes to move into Russia, China, India and other south-east Asian
countries because of higher fuel costs and taxes on people who travel by air in UK.

"The Russian market is an obvious opportunity for us, because Russians go to Turkey and
Egypt, where we operate,” the chief executive said. ‘There are also opportunities in growing
markets, such as China, India and other far-east countries.’

The company said UK bookings were lower than previously, and it expects winter bookings
to be about 5 per cent lower, as it stops operating unprofitable holidays.

The group reported a strong performance in Scandinavian markets and at another company
in the group. Airlines Germany. In Scandinavia, summer bookings this year were 2 per cent above
the previous year, with similar passenger numbers and average selling prices up 2 per cent.
Bookings for winter look strong.

In Europe, bookings for summer this year were 6 per cent lower than the year before, with
average selling prices 2 per cent higher. In North America, this year’s summer bookings were 32
per cent lower than last year.

FINANCIAL TIMES

l.CTpeJ'IKaMI/I COCAUHUTE ABEC MOJIOBUHBI OTHOI'0 IPEAJIOKCHUSA

1. Thomas Cook a) were very low this year.

2. The UK b) travel to Turkey and Egypt.

3. Russian people  ¢) plans to move intosouth-east Asian markets.

4. Thomas Cook d) are 6% lower than the year before.

5. Scandinavian e) has very high fuel costs andtaxes for travellers.
markets

6. European bookingsf) are doing very well at the moment.

7. North American g)thinks that fewer peopleplan to travel in winter.
bookings

Orser: Ic 2e 3b 4g5f 6d 7a

2. 3anoJiHuTE TA0JIMIY

Verb Noun
expand OtBeT: Xpansion
operate OtgeT: Operation
Orser: perform performance
OtBet: book booking

Over to you

Do you think it is difficult to find new markets all the time? Why (not)?
OTBeT: MHEHHE CTYJICHTA
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BWJIET 8.
IIpenrexcroBbie 3a1aHus
1. OTBeTbTE HA BONPOC.
Whatdoyouthinkmakesacompanyagoodplacetowork?
OTBeT: MHEHUE CTYyICHTA

2. COG)II/IHI/ITe CJIOBA ¢ UX 3HAYeHusIMU. OTBeTHI BIUIINTE B Taﬁ.]'ll/llly HUKE

1. productive a) give a reason for
2. a commitment b) change the way you do something
3. flexible c) believe in
4. responsibility d) doing a lot of work
5. adapt e) nobody must know about it
6. trust f) extra money you receive for doing good work
7. vote g) a promise to do something
8. bonuses h) give opinion
9. justify i) not fixed
10. secret J) having the power to make decisions
1. 2. 3. 4. 5. 6. 7. 8. 9. 10.

Otset: 1d 29 3i 4j 5b 6¢ 7h 8f 9a 10e

Top ten companies: Happy shows the way ahead

Happy, a small company which offers management and personal development courses, is in
the UK Top 10 companies and shows there are many ways to achieve a happy and productive
workplace.

One example of its commitment to flexible working is when a staff member asked to take
Mondays off to recover from parties at the weekend, the company agreed. ‘It worked out very
well, because hewas much more productive on the other four days,” says Sabina Barbato, who is
in charge of Human Resources at Happy. One of its courses is, in fact, called ‘Creating a Great
Place to Work’.

Its Chief Executive, Mr Stewart, believes strongly in allowing staff to adapt their own way
of working to suit their lives and letting them be a part of the business and financial decisions. ‘If
you trustyour staff and give them responsibility, most of the time they work well.’

Happy lets staff vote on most major decisions. Pay rises and bonuses are given to teams and
decided by staff. Everyone knows how much each employee is paid. ‘Nothing is secret,” says Ms
Barbato. ‘If you ask for a pay rise, then you have to be able to justify it in front of everybody else.’
FINANCIALTIMES

1. BcraBbTe B €/10Ba NPONYINEHHbIE 0YKBBI

a) John always wanted to be a managing director. Now he has a
of his own company.

b) Every day is different here, so it’s important tobef
¢) My Jones is my boss. Heisinc _ of Finance.

d) We give all our staffb_ when we have a goodyear.

e) We must keep the decisions_ until the end ofthe month.
fyWearenotp_ enough. We need to domore work.

Orteer: a) achieved b) flexible c) charge d) bonusese) secret f) productive

d his goal. He’s MD

2. Pemure, Kakoe W3 yTBep:KIeHUIl BepHO, a Kakoe HeT. OTBeTbl NMUIIKTE HANPOTHB
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KaKJ10ro yrBep KaeHus.
a) Happy is one of the largest companies in the UK.
b)All staff have Mondays off.
c)Sabina Barbato is head of Human Resources.
d)Staff are involved in making company decisions.
e)There are many secrets in the company.
Ortert: a) falseb) false c) true d) true e) false

Over to you

* Would you like to work for a company like Happy? Why (not)?
*Is it good to know how much salary everyone gets? Why (not)?
OT1Ber: MHEHHE CTyACHTa

BUWJIET 9.

Hpe)lTeKCTOBLIe3aJIaHI/Iﬂ

OTtBeTbTEHABONPOC

Do you think more people will shop online in the future. Why (not)?
OTtBer:. MHCHUCCTYACHTA

July rain brings online shopping increase

The very wet July weather caused an increase in Internet shopping, with online retailers
reporting an 80-per-cent increase in July compared with last year. Shoppers spent more than
£4.2bn on online shopping, a record monthly figure.

Generally, Internet shopping is growing about 36 per cent a year. Several things contributed
to July’s very strong growth, including the very wet weather. Because people could not travel, they
shopped online. Retailers are also trying to make their websites more attractive and easier to use,
which helps more people to shop online.

Dixons, the electronics retailer, for example, has become an Internet-only seller, and has seen
sales growth of 182 per cent in its first year. Marks and Spencer, the clothing and homeware
retailer, improved its website in March and is aiming to double online sales from £125m to £250m
a year. M&S is encouraging online sales by offering certain items only online. Littlewoods now
only sells online and has changed all seven of its websites, making them easier to use. The sites
now include things such as videos of fashion shows to keep online shoppers interested.
FINANCIALTIMES

1. 3anmosHHTE NMPONYCKU B NMPEAJI0KCHUH CJIOBAMH, TAHHBIMHA HUKE
contributed doubled encouraging items record
a) We have ..... sales - the figures are the highest ever.
b) Many things ..... to the success of the store.
¢) We had a sales increase of 200%. In other words, sales .....
d) We want more customers to shop online, we are ..... them with special offers.
e) We have many ..... for sale: books, DVDs, CDs. etc.
Ortser: a) record b) contributed ¢) doubled d) encouraging e) items

2. OHI/IpaHCI) Ha TEKCT, OTBETHTEC HA BOINMPOCHI IOJHBIMHA MPECAJT0KCHUAMHU
a) What caused an increase in Internet shopping?

b)What are retailers doing to help more people shop online?

¢)What kind of things does M&S sell?

d)How does M&S encourage people to shop online?

e)What has Littlewoods done?
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f)What do Littlewoods’ sites include?

OrTBer:

a) The very wet July weather caused an increase in Internet shopping.

b) Retailers are trying to make their websites more attractive to help people shop online.
¢) M&S sells clothing and homeware.

d) M&S encourages people to shop online by offering certain items only online.

e) Littlewoods has changed all (seven) of its websites.

f) Littlewoods’ websites include things such as videos of fashion shows

Over to you

*How important is it that a website is easy to use?
*Describe a website you like using and say why you like it.
OTBeT: MHEHUE CTYyICHTA

BUWJIET 10.

IIpeaTexcroBblie 3a1aHNA

1. OTBeTbTEHABOIIPOCHI.

*What kind of drinks are popular in your country?
*[s whisky a luxury product in your country?
OTBeT: MHCHUE CTYy/ICHTA

2. BoiOepuTe BepHbIil BADUAHT U NOYEPKHUTE €ro

a)If you invest in a company, you put money into / take money from the company.
b)The most recent figures are the oldest / newest figures.

C)A traditional market is a usual / an unusual market.

d)If you have concerns about something, you are happy / worried about it.

e)An ageing population is one which is growing bigger / getting older.

OtseT: @) put money into; b) newest; c¢) a usual; d) worried; e) getting older.

Whisky galore in the Scotch renaissance

The drinks group, Diageo, which produces Johnnie Walker whisky, plans to invest £100m
in expanding its whisky operations in Scotland to meet demand from growing markets such as
Brazil, Russia. India. China and Mexico.

Global demand for whisky continues to increase strongly, according to the Scotch Whisky
Association, with exports rising by 4 per cent two years ago — the most recent figures available.
The total value of Scotch whisky exports rose 4 per cent on the previous year. They reached
£2.36bn. the industry's third-best annual performance.

However, whisky producers still have a problem in their traditional markets of Europe and
North America, as middle-aged drinkers drink less because of concerns about health and higher
taxes. A recent analysis shows that the ageing European population prefers both the more
expensive products to drink at home and cheaper products which they can buy in supermarkets.

The Scotch Whisky Association said sales to China increased from £lm in 2000 to £46m two
years ago. ‘The economy is growing, and new consumers want to try top international products
such as whisky." Whisky sales to India were worth £25m, where consumer demand for Scotch
whisky was high.

FINANCIAL TIMES

1. Pemnre, Kakoe U3 3TUX YyTBEPKACHUI BepHO, a Kakoe HeT. OTBeThI HANMIINUTE HATIPOTHB
KaKI0ro yrBepKacHus
a)Diageo makes Johnnie Walker whisky.
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b)Diageo plans to spend fioom in Brazil and Russia.
c)Mexico is one of the growing markets for whisky.
d)The Scottish Whisky Association says more people around the word want to buy whisky.
e)The newest information the association has is from two years ago.
f)Europeans and North Americans drink more whisky now than before.
g)Sales in China increased dramatically.
h)Sales in India were worth £46 million.
Ortser: a) true b) false c) true d) true e) true f) false g) true h) false

2. BcTaBbTenponmyeHHbIeCT0BABIPeIJI0KEHU ST
analysisconsumers demandincreased prefer worth
a).... from customers is growing every month.
b)We have done a careful ..... of the market and knowour product will sell.
¢)Our.....tell us that they want to have more naturalproducts.
d)Most older people.....to drink at home these days.
e) Total export sales last year were.....$50 million.
f)Sales to China also.....by about 15%.
Oteert: ) Demand b) analysis ¢) consumers d) prefer e) worth f) increased

Over to you

*Do you think it is difficult to find new markets for products?
*Why you do think some products become unpopular?
OTBeT: MHEHHE CTyIEHTA

BWJIET 11.
IIpearexcroBbIe3aJaHUA
1. OTBeTbTEHABONPOCHI
Have you ever applied for a job? If yes, how did you apply for it?
OTBeT: MHEHHE CTYJICHTA

2. BoiGepuTe BepHoOeE CJIOBO WIH (Ppa3y v NOJYEPKHHUTE €ro
a) A graduate is someone who has got a university degree / professional certificate.
b) A decade is ten / too years.
c) ABT / CV usually includes details of education and work experience.
Orser: a) university degree b) ten c) CV

Online applications: Advantages for both sides

Today’s students and graduates have probably been using the Internet for a decade or more,
downloading the music they want from the Web and buying and selling their clothes on eBay, so
they are unlikely to be worried about applying for a job online.

A survey of 235 leading UK employers found that 65 per cent of the companies accepted
only online applications. Just 2 per cent accepted only paper applications. So graduates must learn
to present themselves well online, just as they did with a CV in the past.

The advantage for large companies doing online recruitment is that time is saved, and they
will probably get the best candidates before other companies. Many students accept their first offer
because, if they have a job to go to, they can then concentrate on their final exams.

Another important advantage for employers is the ability of the Internet to contact many
more candidates if the online site is 30 designed well.

‘Graduates expect the modern employer to use the Web. and so we have concentrated on
recruiting online,” says Rachel Blacke, graduate recruitment adviser at Balfour Beatty. ‘They must
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apply online to one of our 13 businesses, but if they are not successful, other parts of the group
can look at the applications. This would be difficult if the original  applications  were

made on paper.’
FINANCIAL TIMES

1. BctaBbTe B Cj10Ba ponyeHHbIe 0YKBbI
a) We need toemployg
b) Don't worry, he is u

Orteer: a) graduates b) unlikely c) present d) recruitment e) ability ) application

2. PemnTe, KaKoe n3 yTBepmeHnﬁ BEPHO, a KaKoe HET.
OTBeTBIHaHI/IIIII/ITeHaHPOTHBKa)KI[OFO)’TBep)KIIEHI/IH
a) Most students have probably been using a computer for less than ten years.
b) Many students are unhappy about looking for a job online.
c¢) Over 200 top UK companies accept only online applications.
d) Very few of the top UK companies accept only paper applications.
e) Companies who recruit online are more likely to get the best candidates.
f) A lot of students will take the first job offer they get.
g) Online recruitment allows companies to look at more people.
h) Balfour Beatty prefers students to send in paper applications.
1) Balfour Beatty is a group of 13 different businesses.
Ortgert: a) false b) false c) false d) true e) true f) true g) true h) false i) true

Over to you

* 60 online, find a recruitment site and look for a job you would like to do.
* Discuss the advantages and disadvantages of looking for a job online.
OTBeT: MHEHHE CTy/IEHTA
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JIMCT perucTpauvu u3MeHeHH i
B ®oH/ OLIEHOYHBIX cpesicTB Ha 20 - 20 Y4eOHBIN TOJ

OI'CD.03 UHocTpaHHBIH A3BIK
no crienuanbHocT 38.02.02 CrpaxoBoe €110 (110 oTpaciisiM)

Ne ni/n BHecennbie u3MeHeHUS Conep:kanue n3MeHeHHM I
PACCMOTPEHO OAOBPEHO
Ha 3aceJaHuH IUKIOBOM KOMUCCHUU Meroau4eckuM COBETOM
[porokon Ne ot 20 . IIpotokon Ne __ ot 20 r
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